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—. REHALYLM (Host organization)
AR NE B (Global Chinese Marketing Federation, {#FX GCMF)
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L S 9T 2> Commercial Culture Association of China
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—. =FEH (Competition form)
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Two (2) major tasks are required of all participants/teams. First, a business plan
for the product from a brand building perspective (please see section 4.1 for details on
the requirements of the report). Second, a presentation of 10 minutes with 5 minutes
of Q&A.

The submitted plan must be based on a real product/brand in which you assume
the role of a marketing/brand consultant. The key focus is on the ability of the team
to offer a brand building plan of the product based on your understanding of the
current condition, brand position, its performance and the company’s business model.

Your recommendation should also help to improve the brand image of the product.

=. FFEER (Competition Requirement)
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2. MAER: SHQNH 3 £ 5 XSHIETM 1 2 2 L4 FHINHMK.

3. AHN: WHER 2023 5 4 A 10 B AR ILRITZ BRAMH

shangwudasail0@163. com.
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1) Eligibility: Foreign students from undergraduate colleges and higher
vocational colleges in China, no limitation of majors.

2) Team composition: Each team should include minimum of 3 and maximum
of 5 students, with no more than 2 supervisors.

3) Registration deadline: April 10, 2023. Please submit your completed form by
email to ccpitlzz@163.com.

4) Arrangement:
Before April 21 2023, release of the participant list qualified for the
competition.
Before May 10 2023, submission of final version of brand planning file (PDF
format). presentation video and PPT to appointed email address.
Late of May 2023, final will be held, which consists of presentation video for
10 minutes and Q&A for 5 minutes. Participants should finish within required

time. Competition language is Chinese or English.

9. MM (Rules)

1. %K XI+H (Brand Business proposal)
PRETE SRR B LB/ ENRTFUTEER:

Your report/proposal should include the following:

(1) H= Table of Contents
(2) #% Summary
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(3) 5|% Introduction

(4) Ak SRR R FNBR 34T Analysis of the current corporate/brand image and status quo
(5) /5% 7 Brand positioning

(6) fffAZ AN A Core brand equity and value

(7) I BT Brand elements design

(8

O

0

bR 544 4% Brand promotion and communication

O

0

(9) SHREZE 2L Protection of brand assets
(10> M Risk management

(11) W% T1i% Budget and financial forecast
(12) MisFZFE 58 Appendix and references
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Please pay attention to the following:

1)

2)

3)

4)

S)

6)
7)

8)
9

Your analysis of the current brand image/position may include internal and/or
external environmental factors;
Your recommendation of the brand position should take into considerations of
the followings:
a. Analysis of the macro and micro environmental condition both
shor-term and long-term;
b. Selection of the targeted market segments so as to satisfy the needs of
your targeted customers;
c. Identify your current and potential competitors
d. Identify the similarities and differences of your brand versus those of
your competitors’ brands
e. Explain the style and uniqueness of your brand
Core brand value can be recognized by both internal stack holders and targeted
customers;
Brand elements should include brand name, internet domain name (URL),
logo, trademark, slogan, spoke person, packaging and theme music of your
advertisements;
All promotions and communications of your brand should present the brand
culture and follow the guideline stated in the Consolidated ICC Code of
Advertising and Marketing Communication Practice;
You should formulate your policy and procedures on brand asset protection;
Identify the procedure and contingency on the potential risk in your brand
building process;
Identify the costs and budgets for your brand proposal;
You should also:

a) Align the vision, mission and value of your brand;
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b) State references for all your quotes;

c) Include all tables, diagrams, articles and supporting materials from
public sources in the appendix;

d) Identify the assumptions, if you have, for your analysis and

recommendation.
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shangwudasail0@163. com .

Requirement for proposal format and submission:

e  Each team should submit one report (proposal) in English. In the cover page
of your report, you must clearly list:

o your team name, names of all members;

o name of the supervisor of your team;

o name of the corporation from which the brand is chosen for your
report;

o contact information (email address and mobile phone number) of the
team leader;

o number of pages for the main content of your report (excludes the

cover page, and any survey and its findings);


mailto:参赛作品请在2023年4月10日之前按规定发送至指定邮箱ccpitlzz@163.com 
mailto:参赛作品请在2023年4月10日之前按规定发送至指定邮箱ccpitlzz@163.com 
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o any survey and its findings should be attached to the end of the report;
The name of your school MUST NOT be shown in your report or presentation;
All promotional and communication recommended should follow guideline
stated in the Consolidated ICC Code of Advertising and Marketing
Communication Practice (2011);

File name of your submitted report should be in the following format,
(Name of school) (team name) (name of team leader) (team number);
All reports and materials must be submitted on/before the stated deadline by
email to ccpitlzz@163.com.
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Presentation and Q&A

The following are the judging criteria:

1)
2)
3)
4)
5)
6)
7)
8)

Comprehensiveness of your report;

Identify of the problem;

Clear discussions and rationale of your recommendations;
Appropriateness and effectiveness of your recommendations;
Your ability to address the questions from the Judges;

Your PPT materials and presentation;

Verbal and non-verbal communication skills;

Team performance and time management.

T I (Prizes)

(—) WHEAHEE LR, Pl omkE—. . =23 (30%. 40%. 30%) . *f Fik
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Prizes
(1)Final round, one or two and three prizes (30%, 40%, 30%) were set up in
proportion. Medals and honorary certificates are awarded to the above winning
teams and individuals.
(2) The top three teams in the final will be awarded trophies and certificates of
honor for the champion, first runner-up and second runner-up, and rewards of
RMB 2000, RMB 1500 and RMB 1000 respectively.
(3) Teams with outstanding results in the final (tentatively designated as the top
three) will as China's regional teams to participate in the global Brand Planning
Competition.
(4) The best school-enterprise cooperation award, the best college organization

award and the excellent tutor award will be set up in this competition.

(5) The award of the world finals will be notified separately.

75 A (Competition fees)
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Foreign students from colleges and universities in China can participate in this

competition for free.

X, REHZLBAR T (Contact information)
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0531—86591892

www. shangwudasai. org

: shangwudasailO@163. com

404218890 253355683
13127134237 18764036330
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PF43 3R Marking Sheet
1B\ % 5 - AR gt ISy E
Team Number: Judge: Scores:
PorbrdE: Judging criteria
B3 MK Section 1: Brand report (60 points)
P & : Written report
. . 7 % &g 1t ety
CEERIRE BE e R '
] poor weak satisfactory good excellent
Please pay attention to
(1-249) (3-441) (5-6 53 (7-8 43 (9-10 73

comprehensiveness

st R GRTEILAR 2 i £ #EAf 28

Accuracy of brand analysis

st JHRE AL PR IE A

Accuracy of brand position

it TG 2R BT A B A

Creativity of brand elements design

A S AR R AT AT
Feasibility of brand promotion and

communication

sl R B DR AP L LR B Y 4T
Risk management and brand asset

protection

HH R 55 TS B & R
Rationality of budget and finance

(total for section 1) ZE—&B4r B4
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B HEkE &I Z AT (40 43 marks) Section 1: Presentation and Q&A (40 points)

i &[] % : Presentation and Q&A

e 7 2 i 1t hedes
P R R 18 o B o

) poor weak satisfactory good excellent

(5 | @5 (341 473 (57

(Please pay attention to the ) ) ) ) )
) ) (1 point) | (2 point) (3 point) (4 point) | (5 point)
performance in presentation)

SESFELT

Comprehensiveness

i) R 1)

Problem identification

IR AN HERA PRI B 2 S

Discussions and Rationale

B I IE R UM Effectiveness

of conclusion

X i R A LT [

Address questions from Judges

Y ARE CRLFEAL 54 B T
B, 540 PowerPoint)
Professional extent of presentation (
Including ppt materials and

presentation)

KA EI AR E F
Verbal/non-verbal communication

skills

I 18] 7 BC AT T BA A5 1 e S R 5

Team performance and

time management

(total for section 2) 3B ¥4 E 5




